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Introduction

Artificial intelligence has emerged as one of the most important technologies in terms of business and
competitiveness. Its development is rapid: technologies are evolving, new approaches, such as agent-based
Al, are becoming more common, and at the same time, the regulatory environment that guides the use of
Al is also changing. For companies, this means both new opportunities and new kinds of requirements. At
its best, artificial intelligence can make operations more efficient, support decision-making, improve the
customer experience and create entirely new products, services and business models. At the same time,
deployment may be slowed down by, for example, skills gaps, resource constraints, data issues, uncertainty
about benefits and regulatory interpretation challenges.

The mission of the FAIR European Digital Innovation Hub (FAIR EDIH) is to support Finnish companies in the
introduction and expansion of the use of artificial intelligence. FAIR offers companies a wide range of expert
services, test environments, support for applying for funding, networks, matchmaking, and training. The
purpose of this study is to produce up-to-date information on how artificial intelligence is currently utilized
in Finnish companies, what kind of benefits have been gained from its use, what factors slow down the
wider utilization, and what kind of support services companies consider necessary. In addition, the study
examines companies' regulatory knowledge of Al, the resources and costs caused by compliance, and the
recruitment needs related to Al expertise.

The research is aimed at companies where artificial intelligence is already in established use in business
operations or where artificial intelligence is piloted in a systematic and goal-oriented manner. In this way,
the study offers a view especially into those organizations where the use of artificial intelligence has shifted
from interest to practical work. The results help to identify where companies are at, what kind of support
they need next, and what kind of prerequisites exist for the effective and responsible use of artificial
intelligence in Finland.
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Objectives of the study

The aim of this study is to:

1) Assess the business benefits that Finnish companies have achieved through the use of artificial
intelligence

2) Identify key barriers, slowdowns and barriers to wider adoption of Al

3) Find out what kind of services, forms of support and cooperation models companies find
interesting in promoting the use of artificial intelligence

4) Find out what kind of future opportunities companies see in the use of artificial intelligence in the
development of their business

5) Map companies' knowledge of Al-related regulation, as well as the resources and costs of
compliance.

6) Investigate the recruitment needs related to companies' Al expertise in the near future.
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Implementation of the study 1/2

Implementation of the study
The study is a follow-up study to the study carried out by FAIR in 2021.

The data collection for the survey was carried out by Taloustutkimus Oy. The data collection method is computer-
assisted telephone interviews and carried out from Taloustutkimus' call centre or remotely by trained interviewers
from their own homes.

The average duration of one telephone interview was about 17 minutes.
Timing of telephone data collection and supervision of field work
Data collection period 3.12.2025-3.2.2026.

The number of trained telephone interviewers who participated in the project is three. The fieldwork was
validated by ensuring that the data collection carried out by the interviewers was carried out in accordance with
the project guidelines, the research questionnaire and the general requirements. For validation, 5% of telephone
interviews were listened to, and at least 75% of each was checked.

Target group and sample size

The study was targeted at companies that have an established use of artificial intelligence in their business or that
systematically and purposefully carry out Al experiments/pilots. Companies that do not actively utilize artificial
intelligence in their business were excluded from the target group.

The target group of the study was primarily the top decision-makers in companies that utilise artificial intelligence.

The secondary target group was companies' experts specialising in artificial intelligence and IT management.

Actual sample size in line with the target, n=200. The sample is not weighted.
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Implementation of the study 2/2

Research quotas and sampling

Indicative interview quotas were made for the survey for the industries selected on the basis of the
industry classifications. Most of the industries surveyed were selected on the basis of the 2021
survey. The latest study also included MedTech and HealthTech companies operating in Finland. The
guiding quotas were the size of the enterprise according to the number of personnel and the
geographical area (the so-called sub-regional division).

The sample was created using the Alma Insights Analyzer decision-maker database.
Data processing and reporting

The results of the study are mainly presented in graphic form. Cross-tabulations and all verbal
answers can be found in a separate Excel appendix.

The study was designed by Teemu Moilanen, D.Sc. (Econ.), FAIR. At Taloustutkimus, Senior Insight
Manager Juha Lemmetyinen was responsible for the research project. The cross-tabulations and
data validations have been carried out by analyst Taru Virolainen. The analysis of the open
guestions has been done by Teemu Moilanen. Senior analyst Veli-Pekka Lotjonen has been
responsible for the presentation graphics.
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FN

Structure of the respondent group

TURNOVER CATEGORY COMPANY EMPLOYEES THE COMPANY'S RELATIONSHIP WITH
Less than 1 miion€ [ 17 % ARTIFICIAL INTELLIGENCE
1 000 000 — 1 999 999 € 219
. 21 % 3%
2000000-9999999€ [N /() o/, 1-4 people Artificial intelligence is 15 %
widely used in my
10 000 000 — 19 999 999 € . 12 % company and is a very
- 37 % important part of my
20 000 000 — 99,9 million € . 10 % 5-19 people company's operations.
Not available ’ 1%
30 %
0 20 40 60 80 100 20-49 people -
o I 43 %
Artificial intelligence is well-
established in some
te/busi functi
THE COMPANY'S LINE OF BUSINESS B 18 % Ferporatefbusiness unctions
o 50-99 people _
Information and communication - 25 A) W 2026, n=200
Technical and R&D activities - 19 % I 2021, n=176
8%
Med/HealthTech * - 18 % 100-149 people Currently, my company is 43 %
systematically/targetedly
Specialized business services - 15 % conducting artificial
- I 5 (y m 2026, n=200 intelligence experiments and
Other management consulting - 14 % 150-249 people (1] 2021, =176 pilots.
Other professional activities . 11 %
0 20 40 60 80 100 0O 20 40 60 80 100 0O 20 40 60 80 100
All respondents, n=200 * MedTech/HealthTech is not an official industry classification. The companies have been selected based on the list of members of the industry association. The group of companies was not included in

the 2021 survey in this form.
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How long has your company been using Al-enabled solutions?

All, n=200

THE COMPANY'S LINE OF BUSINESS
Med/HealthTech, n=36

Specialized business services, n=29
Information and communication, n=49
Other professional activities, n=22
Other management consulting, n=27
Technical and R&D activities, n=37
NUMBER OF EMPLOYEES

Less than 20 people, n=79

20-49 people, n=60

50-99 people, n=36

100+ people, n=25
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How long has your company been using Al-enabled solutions?

B Less than a year | 1-3 years 4 years or longer

All 2026, =200 16
All 2021, n=176 | BT
NUMBER OF EMPLOYEES
Less than 20 in 2026, n=79 10
Less than 20 in 2021, n=86 36 |

20-49 people 2026, n=60 s
20-49 people 2021, n=48 w

50-59 people 2026, 1-26 | 25
50-59 people 2021, 12 R

100+ people 2026, n-25 I 24
100+ people 2021, n=20 T
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An open interview question. The summaries of the answers are arranged by theme.

What business
benefits has your
company gained
from the use of
artificial intelligence?

1/2

1) Streamlining internal
processes and saving time

73%

2) Faster and comprehensive
documentation, reporting and
meeting memos

28%

3) New business / Al as part of a
product or service

25%

4) Information retrieval and
expert work (background
checks, regulations, standards)

24%

5) Improvement of quality

21%

6) Software development
becomes faster and quality

improves
21%

Use of Al in Finnish companies 2026

Above all, artificial intelligence is useful in streamlining work and saving time in
everyday routines and internal processes. Typically, there is less manual work,
faster turnaround times and a "more easy-to-do" basic job without the benefits
necessarily being directly visible in euros.

Includes responses where Al adds value to documentation, reporting, and meeting
practices. Typical benefits arise from summaries, memos, transcription and
summarising the essentials so that the information becomes available for use more
quickly and comprehensively.

Describe cases where Al generates new business or is directly part of a product or
service being sold. The focus is on turnover, new customers or projects, and the
fact that Al capabilities are linked to the company's value proposition and
competitiveness.

Al is useful in information retrieval and background checks on expert work,
especially when there is a need for a quickly compiled understanding of extensive
data. This also includes the forking and structuring of regulations, standards and
other information that "requires interpretation".

Al improves quality or reduces errors. This includes, for example, quality assurance,
proofreading, proofreading, and ensuring that the end result is more consistent or
polished than before.

The key is to speed up or improve the quality of coding, testing and finding bugs
(errors), often with the help of tools that make developers' everyday lives easier.

* X %
* *
* *

*
*
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An open interview question. The summaries of the answers are arranged by theme.

What business
benefits has your
company gained from
the use of artificial
intelligence?

2/2

7) Sales & marketing (content,

offers, emails)

19%

8) Analytics, forecasting and
pricing

19%

9) Creativity

8%

10) Financial management &
compliance

5%

11) Images, visualization &
media(images, 3D, video)

8%

12) No benefits yet / difficult to

measure

4%

Use of Al in Finnish companies 2026

Covers the practical benefits of sales and marketing, where Al helps to produce,
formulate, or target messages and materials. This includes, for example, marketing
texts, emails, preparation of offers and other support for commercial work.

Has to do with the benefits that arise from data analysis, forecasting, measurement
or pricing development. Artificial intelligence helps to find essential signals from
data, make indicative calculations or improve the basis for decision-making.

Describes the role of artificial intelligence as a sparring partner for ideation,
planning, content production and problem-solving, helping to generate new
perspectives, alternatives and business ideas. At the same time, artificial
intelligence speeds up the implementation of creative work and enables things that
would otherwise be too slow or laborious.

Describes the benefits of financial management and administrative compliance
work, where Al automates reviews and supports rule-based operations. Typical
examples include accounting routines, purchase invoice processing, and the
management of obligations such as KYC and anti-money laundering laws.

Covers situations where Al creates value in creating and editing images,
visualizations, or other media. The benefits can be seen in better or faster
produced visuals, diversification of materials, or new technical opportunities, such
as support for 3D modeling.

Describe the responses where the benefits have not yet been achieved or are
difficult to verify, even if they have already been started. The key is the
experimentation in the early stages, the incompleteness of the development or the
lack of measuring, in which case the impact remains at the level of assumptions or

expectations.
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What business benefits has your company gained from the use of Al?

(percentage of respondents, n=200)

Streamlining internal processes and saving time || NGl 3%
Faster and comprehensive documentation, reporting and meeting memos | EEGENHHINGEGENGNNENEEEEEEEE 5
New business / Al as part of a product or service | IIENEGEGGMGGEG—GGEGEG s
Information retrieval and expert work (background checks, regulations, standards) | N 4%
Improvement of quality || NG 1%
Software development becomes faster and quality improves | RN NG 21
Sales & marketing (content, offers, emails) || EGTNNEGGEGEGEG 1%
Analytics, forecasting and pricing | NN 9%
Creativity |G 3%
Financial management & compliance [l 5%
Images, visualization & media(images, 3D, video) || GG s%

No benefits yet / difficult to measure

0% 10% 20% 30% 40% 50% 60% 70% 80%

* X x
* *
* *
* *

* e *
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How have the benefits of artificial intelligence been recognised in your
company’s line of business in general?

B 5 our industry makes very good use of Al m4 3 m2 ®1O0urindustry has not yet fully recognized the potential of Al Cant not say Average

All, n=200 3,39

NUMBER OF EMPLOYEES
Less than 20, n=79 1 3,36
20-49 people, n=60 3,28
50-99 people, n=36 3,61
100+ people, n=25 3,40
(; 10 20 30 40 50 60 70 80 90 100 %
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How have the benefits of artificial intelligence been recognised in your
company’s line of business in general?

B 5 Our industry makes very good use of Al m4 3 m2 ®m1Ourindustry has not yet fully recognized the potential of Al Can not say Average

All 2026, n=200 | 40 S 3,39
All 2021, n=176 | 34 W 33
NUMBER OF EMPLOYEES
Less than 20 in 2026, n=79 | 41
Less than 20 in 2021, n=86 30
20-49 people 2026, n=60 | | 42
20-49 people 2021, 45 ST w0
50-99 people 2026, n=36 | 56
50-99 people 2021, n=22 | oA
100+ people 2026, 25 IO R
100+ people 2021, n=20 25
0 10 20 30 40 50 60 70 80 90 100 %

n=kaikki vastaajat

FA I R Use of Al in Finnish companies 2026 16

Finnish Al Region | EDIH



How have the benefits of artificial intelligence been recognised in your
company’s line of business in general?

B 5 Our industry makes very good use of Al

Technical and R&D activities, n=37

Other management consulting, n=27

Other professional services, n=22

Information and communication, n=22

Specialized business services, n=29

Med/HealthTech, n=36

19%

m4 3 2

49%

0%

6%

10%

23%

10%

33%

20%

30% 40% 50%

Use of Al in Finnish companies 2026

33%

36%

52%

60%

57%

70%

B 1 Our industry has not yet fully recognized the potential of Al

37%

22%

23%

18% 10%

14%

8%

80% 90% 100%
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What business benefits has your company gained from
the use of artificial intelligence?

An open question, below are a few examples of the answers. All answers are listed in a separate Excel file.

Use of Al in Finnish companies 2026
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An open interview question. The summaries of the answers are arranged by theme.

What obstacles or
hindrances regarding
the use of artificial
intelligence have
been observed in
your company?

1/2

1) Skills and understanding
gaps (SKILLS)

33%

2) Security, privacy,

confidentiality, data residency
(SEC PRIVACY)

29%

3) Regulation, compliance,
industry regulation
(REG COMPLIANCE)

28%
4) Lack of time and resources

(RES TIME)
26%

5) Cost, budget, ROI/return risk

(COST ROI)
24%

6) Resistance to change,
attitudes, slow adoption,
culture (CHANGE CULTURE)

21%

Use of Al in Finnish companies 2026

The organisation's opportunities, limitations or practical practices are not yet
sufficiently known. It also often manifests itself as difficulty in identifying the right
use cases and building realistic steps to start utilization.

Worries about what information can be fed to the Al, where the data is stored and
who can access it. This theme is particularly emphasised in the handling of
customer data, trade secrets and other sensitive material.

External obligations and industry-specific requirements that limit the use of Al or
require a lot of investigation and documentation work before deployment. It often
manifests itself as uncertainty about what is allowed and how compliance can be
demonstrated.

There is not enough time, people or space to introduce and utilise artificial
intelligence in the midst of the hustle and bustle of everyday life. Typically, this is
reflected in the fact that orientation, piloting and implementation are not carried
out or progress very slowly.

Development and integration work, external expert help or licenses are considered
too expensive in relation to the available budget. In addition, uncertainty about
whether a clear return on the investment will be obtained slows down decision-
making.

Human and cultural factors that slow down the adoption of new tools. The theme
can be seen as caution, fear of mistakes, unwillingness to change routines or
different paces of progress between different teams.

* X %
* *
* *

*
*

A n . Co-funded by
Finnish Al Region | EDIH lE G se=aiTialon



An open interview question. The summaries of the answers are arranged by theme.

What obstacles or
hindrances regarding
the use of artificial
intelligence have
been observed in
your company?

2/2

7) Technical reliability,

hallucinations, reliability
(TECH RELIABILITY)

11%

8) Tool selection/comparison

difficult, supplier field confusing
(VENDOR MARKET)

10%

9) Customer
prohibitions/readiness, network
caution (CUSTOMER CONSTRAINTS)

9%

10) Integration and system

challenges, data in silos
(INTEGRATION LEGACY)

5%

11) IPR, ethics,
authenticity/morality

(IPR ETHICS)
4%

Use of Al in Finnish companies 2026

Doubts about whether the answers and outputs produced by Al are sufficiently
accurate and consistent. This often leads to people not daring to use Al in business-
critical tasks without human verification, which reduces the perceived benefits.

The supply is fragmented, there are many operators and it is difficult to assess a
suitable solution. Lack of clarity about which tool is appropriate, safe and cost-
effective slows down progress.

The use of artificial intelligence is limited by the fears and policies of customers,
lawyers or the cooperation network. In this case, the implementation is not only an
internal decision, but it is influenced by external expectations, requirements and
customer maturity.

Artificial intelligence cannot be smoothly connected to existing systems, data is in
silos, or a suitable solution cannot be found ready. In this case, the utilisation
remains a separate experiment and does not effectively become part of the daily
process.

Concerns about whether the use of Al infringes copyright, who "belongs" to the
data or content produced, and where the line of acceptable use lies. The theme is
also related to questions about authenticity and when the use of artificial
intelligence is perceived as problematic in terms of values or reputation.

* X %
* *
* *

*
*
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What obstacles or hindrances regarding the use of Al have been observed in your company?
(percentage of companies, n=200)

Skills and understanding gaps (SKILLS) 33%

Security, privacy, confidentiality, data residency (SEC PRIVACY) 29%

Regulation, compliance, industry regulation (REG COMPLIANCE) 28%

Lack of time and resources (RES TIME)

26%

Cost, budget, ROI/return risk (COST ROI) 24%

Resistance to change, attitudes, slow adoption, culture (CHANGE CULTURE)

21%

Technical reliability, hallucinations, reliability ~ (TECH RELIABILITY)

11%

10%

Tool selection/comparison difficult, supplier field confusing (VENDOR MARKET)

Customer prohibitions/readiness, network caution (CUSTOMER CONSTRAINTS)

9%
Integration and system challenges, data in silos (INTEGRATION LEGACY) 4%

4%

IPR, ethics, authenticity/morality (IPR ETHICS)

0% 5% 10% 15% 20% 25% 30% 35%

FAIR
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Do you feel that there are any internal or external factors that prevent or slow
down the widespread use of Al in your company's business operations?

M Yes H No

All, n=200

NUMBER OF EMPLOYEES

Less than 20, n=79

20-49 people, n=60

50-99 people, n=36

100+ people, n=25

10 20 30 40 50 60 70 80 90 100 %

o

n=all respondents
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What obstacles or hindrances regarding the use of artificial intelligence
have been observed in your company

An open question, below are a few examples of the answers. All answers are listed in a separate Excel file.

Use of Al in Finnish companies 2026
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What obstacles or hindrances regarding the use of
artificial intelligence have been observed in your
company

99 \

Concern about information security has been a big deal.
Customers' understanding or lack of understanding of Al
tools. Their concern that the work done to them will

deteriorate or be compromised due to the use of Al. /

W

- Company industry Patent off}'ées,'« artificial intelligence in use for 1-3 years.

25
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Can you think of services offered outside your organization that could
promote the wider use of Al in your company?

An open question, below are a few examples of the answers. All answers are listed in a separate Excel file.

FA I R Use of Al in Finnish companies 2026 27



Services provided from outside the organisation that
could contribute to the wider use of Al in the company

9

Finnish Al Region | EDIH

An Al consulting company that integrates Al tools as part of.
business systems, but the accuracy of hits is not yet

sufficient. It should be a risk-free way for us to try. There
should be e.qg. such a service that would improve

something, even by 30 percent, and if it happens, an invoice
will be sent. It should be at the implementer’s own risk, we:::- .
can't take it ourselves.

W

- Company line of business Other technical activfties,-« artificial intelligence in use for 1-3 years.

Use of Al in Finnish companies 2026 ‘ 28
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How interesting do you find the following services related to the

promotion of the use of Al?

Developing Al skills in your company, such as Al courses and training
Rapid prototyping and testing

Developing Al expertise in your company, such as general Al advice and... |

Meeting of domestic companies developing artificial intelligence
Development environment experiments

Al application consulting

Business development support

Meeting with other domestic companies in the field

Student projects, e.g. master's theses

Regulation advice

Recruitment of university students for company employment
Joint research projects with external partners

Financial advice related to Al investments

Matchmaking, i.e. support in reaching other necessary companies
Support for the development of an Al deployment plan (Roadmap)
Meeting with foreign companies in the industry

Meeting of foreign companies developing artificial intelligence
Change management support

Supply of computing resources

n=all respondents

B 5 very interesting W4

3 m2 m1notatallinteresting Can not say

26 S 358
- e E 526
I 25
BT [EBE
S T
P 3
Tz s
S e e s
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0 10

20

30 40
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How interesting do you find the following services related to the
promotion of the use of artificial intelligence? 1/2

Developing Al skills in your company, such as Al courses and
training

Rapid prototyping and testing

Developing Al expertise in your company, such as general Al
advice and Al-related information sessions

Meeting of domestic companies developing artificial
intelligence

Development environment experiments

Artificial intelligence application consulting

Business development support

Meeting with other domestic companies in the field

Student projects, e.g. master's theses

Regulatory advice

= S

n=all respondents

FN
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3,65

3,52

o)
N
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2 3

Average 1-5 (1=not interesting at all... 5=very interesting

Use of Al in Finnish companies 2026

3,82

M All 2026, n=200

m All 2021, n=176
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How interesting do you find the following services related to the
promotion of the use of artificial intelligence? 2/2

Recruitment of university students for company employment

Joint research projects with external partners

Financial advice related to Al investments

Matchmaking, i.e. support in reaching other necessary
companies

Support for the development of an Al deployment plan
(Roadmap)

Meeting with foreign companies in the industry

Meeting of foreign companies developing artificial intelligence

Change management support

Supply of computing resources

n=all respondents

Finnish Al Region | EDIH

2,84

2,83
3,36
2,75
3,07
2,75
3,36
2,66
3,53
3,55

2 3

[ -

Average 1-5 (1=not interesting at all... 5=very interesting
Use of Al in Finnish companies 2026

3,68

M All 2026, n=200

m All 2021, n=176
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How interesting do you find the following services related to the
promotion of the use of artificial intelligence?

THE COMPANY’S LINE OF BUSINESS COMPANY EMPLOYEES

Specialize Informati  Other Other

d onand professio manage Technical
Med/Hea business communi  nal ment and R&D 20-49  50-99 100+
All, IthTech, services, cation, activities, consultin activities, Lessthan people, people, people,
n=200 n=36 n=29 n=49 n=22 g, n=27 n=37 20,n=79 n=60 n=36 n=25
Developing Al skills in your company, such as Al courses and training 3,58 3,57 3,90 3,33 4,00 3,52 3,46 3,38 3,67 3,69 3,80
Rapid prototyping and testing 3,26 3,53 2,79 3,41 3,55 3,11 3,11 3,01 3,32 3,47 3,60
Developing Al expertise in your company, such as general Al a!dvice an.d AI—reIa?ted 325 3,50 352 288 368 319 3,08 314 335 342 312 40-4,5
information sessions 3,5-4,0
Meeting of domestic companies developing artificial intelligence 3,23 3,39 2,86 3,33 3,55 3,30 3,00 3,09 3,23 3,39 3,44 3,0-3,5
Development environment experiments 3,17 3,33 2,79 3,39 3,27 2,78 3,24 3,00 3,33 3,28 3,16 25-3,0
Al application consulting 3,15 3,36 3,31 2,94 3,05 3,30 3,05 3,18 3,17 3,08 3,12
Business development support 3,14 3,22 3,07 3,10 3,68 3,15 2,84 3,03 3,25 3,14 3,24 20-2,5
Meeting with other domestic companies in the field 3,13 364 28 308 327 289 3,00 306 322 322 3,00 15-2,0
Student projects, e.g. master's theses 2,96 3,19 2,59 2,96 2,73 2,81 3,27 2,84 2,98 3,08 3,12
Regulation advice 2,92 3,36 2,52 2,82 3,27 2,93 2,73 2,78 2,90 3,17 3,04
Recruitment of university students for company employment 2,84 3,00 2,34 2,98 2,68 2,67 3,08 2,58 2,88 2,97 3,32
Joint research projects with external partners 2,83 3,33 2,38 2,65 3,27 2,74 2,70 2,67 2,82 3,00 3,08
Matchmaking, i.e. support in reaching other necessary companies 2,75 3,17 2,59 2,78 2,68 2,56 2,59 2,72 2,78 2,89 2,52
Financial advice related to artificial intelligence investments 2,75 3,22 2,28 3,00 2,82 2,52 2,46 2,72 2,77 2,81 2,72
Support for the preparation of an Al deployment plan (Roadmap) 2,66 2,81 2,93 2,16 2,73 2,81 2,81 2,76 2,55 2,56 2,76
Meeting with foreign companies in the industry 2,57 2,92 2,00 2,86 2,45 2,41 2,49 2,33 2,57 2,94 2,80
Meeting of foreign companies developing artificial intelligence 2,55 2,69 2,10 2,88 2,55 2,48 2,35 2,25 2,58 2,83 2,96
Change management support 2,53 2,69 2,68 2,41 2,73 2,44 2,38 2,46 2,53 2,64 2,64
Supply of computing resources 2,52 2,78 2,00 2,83 2,68 2,19 2,39 2,36 2,63 2,81 2,28
F Average 1-5 (1=not interesting at all... 5=very interesting
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An open interview question. The summaries of the answers are arranged by theme.

What kind of
opportunities does
your company see in
utilizing artificial
intelligence In
business
development?

1/2

1) Processes become more

efficient and automated
(PROC AUTOMATION)

51%

2) General/unspecified
possibilities(UNKNOWN/GENERAL)

34%

3) New products and business

models are emerging
(NEW PRODUCTS)

20%

4) Data analytics is evolving
(DATA ANALYTICS)

18%

5) Improved quality
(QUALITY IMPROVEMENT)

9%

Use of Al in Finnish companies 2026

Streamlining processes and automation refer to the possibilities of speeding up
everyday work by transferring routines and work phases partially or completely to
artificial intelligence. The goal is to shorten lead times, reduce manual work and
free up time for more productive tasks.

Artificial intelligence is seen as a great opportunity, but the applications have not
yet been specified.

New products, services and business models are seen as opportunities to create
new offerings and revenue, where artificial intelligence is part of a product, service
or a completely new value proposition. The theme also covers service expansions,
building a competitive advantage and new ways of packaging expertise for
customers.

Data, analytics, forecasts and decision-making support describe the possibilities of
refining the company's data into more efficient information with the help of
analytics, forecast models and optimization. Al is expected to help in decision-
making, identify deviations and trends, and produce better targeted views for
operational control.

Improving quality refers to the fact that artificial intelligence will be used to reduce
production errors, inspections, monitoring and identifying deviations. At the core of
the theme is the idea that quality improves and risks are reduced, and as a result,
the value created for the customer increases.

* X %
* *
* *

*
*
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An open interview question. The summaries of the answers are arranged by theme.

What kind of
opportunities does
your company see in
utilizing artificial
intelligence In
business
development?

2/2

6) Software development speeds
up (PROC AUTOMATION)

9%

7) Improved operational
functions (OPERATIONS)

9 %

8) Creative work is strengthened
(CREATIVITY DESIGN)

8%

9) Sales and marketing become
more efficient (SALES MARKETING)

7%

10) Improved customer service
(CUSTOMER SERVICE)

7%

11) Competence develops and
work becomes more
meaningful(HR SKILLS)

6%

Use of Al in Finnish companies 2026

Software development and technical work suggests that Al can support coding,
testing, troubleshooting, and the implementation of technical solutions, including
agents and integrations. The opportunity is often seen as faster development work,
improved quality and the ability to build new features in a more agile way than before.

Operations, production, maintenance and field operations mean opportunities to
improve practical operations, such as production control, quality monitoring,
predictive maintenance and efficiency in the field. With the help of artificial
intelligence, the aim is to make operations more proactive, reduce disruptions and be
better controlled in real time.

Creativity, ideation, design and content/visualisation refer to the fact that artificial
intelligence can act as a sparring partner and production tool in the development of
ideas, conceptualisation and the creation of various content and visualisations. The
opportunity is often associated with faster experimentation and the production of
alternatives, which strengthens the creative process.

The development of sales and marketing suggests that artificial intelligence can
support lead generation, the production of offers and sales materials, and the
targeting and testing of marketing communications. The opportunity is often seen in
the fact that the sales process becomes more efficient and customer acquisition
becomes more systematic.

Customer service, customer experience and personalization mean opportunities to
improve the service received by the customer, for example, through chatbots, self-
service and faster support. In addition, artificial intelligence can help personalize
content and service paths so that the customer feels that the service is more relevant
and smoother.

Competence development and the transformation of work mean opportunities to
increase the capabilities of personnel and change the ways of working with the help of
artificial intelligence. Artificial intelligence is seen to support learning, improve the
quality of expert work and free up time for more meaningful and valuable activities.

* X %
* *
* *

*
*
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What kind of opportunities does your company see in utilizing Al in business
An open question, below are a few examples of the answers. All answers are listed in a separate Excel file.

development?

Use of Al in Finnish companies 2026 36



What kind of opportunities does your company see in
utilizing artificial intelligence in business developm

9
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We see that we have to take control of it during this year, g
otherwise we will not be in the game. This is the kind of ’
thing that everyone has to come along. You can't fall off

the bandwagon. | see that artificial intelligence must be /

used in all operations: sales, own operations and
customer projects. W

- Company line of business IT hardware and software consulting;-artificial intelligence in use for 1-3 years.
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Knowledge of Al regulation

and costs

The regulation of artificial intelligence is developing rapidly. The aim of the research section is to map the
companies' knowledge of regulations and the costs of compliance.

Use of Al in Finnish companies 2026
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The regulation of artificial intelligence consists of several different areas that
are interrelated. How well are these areas known?

B 5 We know very well m4 3 m2 B 1 We do not know at all Can not say Average

GDPR 4,15
MDR (Medical Device Regulation)* 4,06
IVDR (In Vitro Diagnostic Medical Device Regulation)* 3,11
Al Act 2,49
Data Act 2,37
The respondents were introduced to the Cybersecurity Act 2,31
regulations and regulatory entities related to
artificial intelligence, and they assessed their own ‘ ‘
level of knowledge about them on a five-point Digital Services Act 192
scale. !
0 10 20 30 40 50 60 70 80 90 100 %
All respondents, n=200 *) Asked if the company's line of business is Med/HealthTech, n=36
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The regulation of artificial intelligence consists of several different areas that
are interrelated. How well are these areas known?

THE COMPANY'S LINE OF BUSINESS

Other
Specialized Information  Other  manageme Technical
business and professional nt and R&D
Med/Health services, communica activities, consulting, activities,
All, n=200 Tech, n=36 n=29 tion, n=49 n=22 n=27 n=37

GOPR | 415 | | 417 @ 3% [ 441 [ 418 | 430 384

MDR (Medical Device Regulation)* -

4,5-5,0

IVDR (In Vitro Diagnostic Medical Device Regulation)* 3,11 3,11 zz:z
Al Act (EU:n tekodlysaadss) 2,49 300 231 28 236 248 | 470 5.,
DataAct 2,37 269 200 2,94 232 215 20-25

178
Cybersecurity Act 2,31 2,78 2,07 2,82 2,27 --
Digital Services Act [N,9200 [NLO7 N [NT66N 247 [N Nass IEYE

Average 1-5 (1=We do not know at all... 5= We know very well)

1,0-1,5

F Use of Al in Finnish companies 2026 40
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		1,0 - 1,5












How well do you know the things or actors related to artificial intelligence
that offer or enable support to companies?

B 5 We know very well m4 3 m2 B 1 We do not know at all Can not say Average

EHDS (European Health Data Space)* 2,25
Data Governance Act 1,90
Al Regulatory Sandbox 1,70
The respondents were presented with issues related to
artificial intelligence that support companies or enable Al Factory 1,46
the use of artificial intelligence. The respondents' level
of knowledge was measured on a five-point scale.
0 10 20 30 40 50 60 70 80 90 100 %
All respondents, n=200  *) Asked if the company's line of business is Med/HealthTech, n=36
F Use of Al in Finnish companies 2026 41
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How well do you know the things or actors related to Al that offer or
enable support to companies?

THE COMPANY’S LINE OF BUSINESS

Other
Specialized | formation  Other  manageme Technical
Med/Healt business and profession nt and R&D
Kaikki, hTech, services, communicat al activity, consulting, activities,
n=200 n=36 n=29 ion, n=49 n=22 n=27 n=37

EHDS (European Health Data Space)* 2,25 2,25
2,14

Data Governance Act

130 S i | 10

4,5-5,0

Al Regulatory Sandbox (lue tarvittaessa: tekodlyn saantelyhiekkalaatikko

3,0-3,5
2,5-3,0
Average 1-5 (1=We do not know at all...5=We know very well) =G
1,0-1,5
n=all respondents *) Asked if the company's line of business is Med/HealthTech, n=36
F Use of Al in Finnish companies 2026 42
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How much is the activity related to the regulation of artificial intelligence
taking up your company's resources at the moment?

B My company has a designated person to ensure compliance with Al regulations.

B My company does not have a designated person to be responsible for Al-related regulations or rules, but matters are handled as needed either by the
management team or otherwise under the guidance of the top decision-maker.

I Regulation and adaptation to Al is not a relevant issue for my company and does not take up resources at the moment

All,n=200 | S 2
THE COMPANY'S LINE OF BUSINESS
Med/HealthTech, n=36 | A s

Specialized business services, n=29 [ S
Information and communication, n=49 | EE N s S
Other professional services, n=22

Other management consulting, n=27
Technical and R&D activities, n=37
NUMBER OF EMPLOYEES IN THE COMPANY
Less than 20, n=79

20-49 people, n=60 | : S s 7 s

50-99 people, n=3¢ | N

100+ people, n=25 | e

0 10 20 30 40 50 60 70 80 90 100 %
In the technical and R&D sectors, there are fewer separately named persons than average n=All respondents
F who ensure compliance with regulations related to artificial intelligence. 43
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Think about the last 12 months of your business. Estimate how much working time your company has spent in total on tasks
related to Al regulation, such as clarifying, planning, documenting or reporting on the Al Act, the Al-related GDPR or other Al
regulation. To give a rough estimate, choose one of the following options.

My company has used working hours...

The question was posed to companies that have felt that the
oh measures related to Al regulation have taken up the

ours company's resources. n=166

Over the past 12 months, 5-19 hours of working time have
been used more often than average in companies with an
Less than 5 hours annual turnover of EUR 1-2 million.

Over the past 12 months, 20-99 hours of working time have
been used more often than average in companies with an
annual turnover of EUR 20-99 million.

5-19 hours
In the responses, no industry is highlighted more clearly than
others.
20-99 hours
100 hours or more
Can not say
0 10 20 30 40 50 60 70 80 90 100 %
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How much money do you estimate your company has spent on Al regulation-related activities over the past 12 months? The amount
may include, for example, external procurements, such as legal services, expert or consultant assistance, audits, certifications, and
the salaries of our own personnel if they are directly related to Al projects. You can give an estimate of the amount.

My company has spent money in euros in the last 12 months:

0€ : : : :

The question was asked from those companies that
have felt that the activities related to the regulation of
artificial intelligence have taken away the company's

resources. n=166
Less than 5 000 € ‘ ‘

5000-19999 €

20000-99999 €

100 000 € or more

Can not say 2

10 20 30 40 50 60 70 80 90 100 %

o ---
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All, n=200

THE COMPANY'S LINE OF BUSINESS
Med/HealthTech, n=36

Specialized business services, n=29
Information and communication, n=49
Other professional activities, n=22
Other management consulting, n=27
Technical and R&D activities, n=37
COMPANY EMPLOYEES

Less than 20, n=79

20-49 people, n=60

50-99 people, n=36

100+ people, n=25

10

o

n=all respondents

M Yes

N
o
w
o
N
o
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Is your company planning to recruit an Al expert in the next year?

For companies employing fewer than 20 people, intentions to hire Al
experts are significantly lower than in 2021. In addition, small

companies differ significantly from the overall result. = Yes = No

All 2026, n=200

All 2021, n=176

COMPANY EMPLOYEES

Less than 20 people 2026, n=79
Less than 20 people 2021, n=86

20-49 people 2026, n=60
20-49 people 2021, n=48

50-99 people 2026, n=36
50—-99 people 2021, n=22

100+ people 2026, n=25
100+ people 2021, n=20

10 %

o
N
o
w
o
N
o
Ul
o
()]
o
~
o
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o
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o
=
o
o

n=all respondents
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Tutkimuksen keskeisia tuloksia

The use of artificial intelligence has rapidly become more common in companies, but it is still a fairly recent phenomenon.
The majority of Finnish companies (85%) that actively use Al have adopted Al in the past three years. This suggests that Al has moved from experimentation to practical application
in companies, but in many organizations, its use is still at a relatively early stage.

Until now, the greatest benefits have come primarily from improved operational efficiency, even though some companies are already using artificial
intelligence to create new business.

By far the most common business benefits are related to improved efficiency in internal processes (73%). At the same time, for almost a quarter of companies (24%), artificial
intelligence has generated new business and new products, which suggests that some companies are already using artificial intelligence as a tool for growth and renewal.

Bottlenecks in the wider use of artificial intelligence include expertise, resources, information security and a lack of regulatory expertise.

The most frequently identified barriers by companies are related to skills and understanding gaps (33%), information security (29%), regulation and compliance (28%), lack of time
and resources (26%), and cost and uncertain profit expectations (24%). The results show that the challenges of utilising artificial intelligence are not only technical, but also related
to the organisation's capabilities, management and operating methods.

Companies have a clear desire to strengthen their Al expertise and deepen their capabilities.
The most interesting services supporting the utilisation of artificial intelligence are considered to be services related to competence development and rapid prototyping. In
addition, a third of companies are planning to recruit Al experts in the next year, which indicates that Al is increasingly seen as a strategically important development target.

The importance of Al regulation is recognised, but the regulatory knowledge of companies is still poor.

The GDPR is clearly the most well-known regulatory entity for companies, but knowledge of other regulations related to artificial intelligence is still limited. Only a quarter of
companies (25%) are reasonably or well aware of the EU's Al Act, which suggests that regulatory expertise is not yet fully developing at the same pace as the use of Al is becoming
more widespread.

Use of Al in Finnish companies 2026 FA I R
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Further information

FAIR European Digital Innovation Hub
Teemu Moilanen
teemu.moilanen@haaga-helia.fi
+358-405107317
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